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Introduction

Eugene Sunday Streets (E@8)notes healthy, active living through free, annual community

evensi KI 0 2 LISy 9 dza Sy S @ is stiektddIdr3asidents domb Visitord tbilel JI O S

walk or roll, experiencing active transportatiandd K2 g OF aAy 3 9dzASy SQa dzy Al
neighborhoods

_ Eugene Sunday Streetsist aboutclosingstreetsto
‘ ¥ cars the eventis about openinghe streetsto people

~8 andconrectingcommunity membersincluding

®¥ Dbicyclists, walkers, runners, seniors, adults and

& children of all agesThe event allows the whole

community toenjoyits public space throughealthy,

L LIIKE@AaAOFt | OGADGAGA dhe2y 9dzaASy ¢
| beautiful City parks. Euge Sunday Streets features

. different neighborhood every yea onroutesof 1.5¢

| 3miles, with no start or finish

Mayor Piercy enjoying a stroll through the 2015
Friendly Neighborhood Eugene Sunday Streets  Eugene Sunday Streetsilols community stimulates

the local econmy, and represents neighborhoplusiness and government investments in
EBSySQa @AadGlrtAates tAQLoAfAlE YR RAGSNAAGE®

Eugene has onef the highest bicycle commutaode shares in the country, as well asxany
residents who wad to school or work. There atRriving local business nodeadactive
neighborhood and business @gzations. The City utilizéise opportunity tohighlight all of
these assets duringafe, fun, andncreasingly popular communigventslike Eugene Sunday
Streets.

This yearEugene SundaStreets set two event | 4 L Yy fFNBS Lible M&ntspn§/O I
records.The event in the Friendly ndigorhood daughters now insist on riding their bikes

surpassed previous neighborhood Sunday Stre( to school every day, and have taken to

events with over 3,100 participants. And, riding their bikes around town every day
combined attendance for the two Sunday Stree{ after school (instead of staying home and
events heldn 201% one on July 26 in the g UOKAYy3I ¢x20® ¢KIYy]
Downtown area, and th&eptembe20 eventin | 1o powers

the Friendly are@ wasa record 7,100. Program Supervisor, Campbell Commynit

Theopen streetsnovement is growing internationallps well as locally across the state of
Oregon.This yearn 2015 Eugene Sunday Streets gave advicertanizers in BendOregon
who will put on theirfirst open streets event next sumer.



The long term transportation, healtland community benefits of Eugene Sunday Streets cannot
be overstated.When residents discover how much fun it is to walk, bike, roll, and skate

how easy it is to be physically active at Eugene Sunday Stteeloften make a shift in their
behavior and choosto create the Eugene Sunday Streets exgeceevery day whether it be
walking to a restaurant, riding with their young kidsexercising ira park.In fact,about37%

of participants surveyed ahte downtown evensaid they would increase their bicycling or
walking activity because of Eugene Sunday Streets.

Eugene Sunday Streets was funded this year irelpagt by communitysponsorships an8tate
Transportation Planning Urban (STR)) fundingMajor sponsorsnclude Lane Transit District,
Eugene WeekhEUGunN!, Bike FridayDregonDepartment of TransportatiorRacificSource
Health Plansand Northwest Community Credit Unioithe City of Eugene contributes staff
time to organize and implemerthe Eugene Sunday Streets program.

TheCity of Eugenexpanded and improveBugene Sunday Stree2815in several ways:

1 IncreasedActivity Centersg Both events featured more than twactivity CentersThis
engaged a larger audience and creatadre spacdor vendors to increase total
revenue and activityThe Friendly evenwas able to incorporate over 52ndors at 4
Activity Centerslargely supported by the enthusiasm and engagement from the
Friendly Area Neighboend businessedEach dyamicActivity Centerexposed
participants toa greater diversity ofnusic, interactiveexperiences and opportities for
dialogue withvendors. Having multiplActivity Centergncouraged participants to
circulate theentire route by walking, biking and rolling as riotmiss anything.

1 Condensed 2 mile Rout& he size of the routes this gewere reduced from years past,
whichhelpedcondensehe amount of peoplen a given streeblock The Downtown
route closed 1.25 miles of city streetand the Friendly rout& mile. Shorter outes
appeaed fuller, felt livelier, and generated aincrease in the number of peoplgho
walked theroute. Straightaways on both routes reduced the number of volunteers used
for intersectionsand efficiently focused thavailablevolunteers

1 Engaged Businessesrior to the Eugene Sunday Streets Downtown, the ESS
coordinator attended DEED (Downtowadene Economic DevelopmenDEM
(Downtown Eugene Merchantapd DNA (Downtown Neighborhood Associajion
meetings to beginand continue aonversation about thelowntown event with
residents, and business ownefihese relationships strengthened the organized
participation from downtown stakeholders includiagincrease in volunteers,
donations, and daypf businesspecialsalong the route. tlalso allowed for the event to
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be more publicizedh their stores anan other web and social media platforms. For
both the Downtown and the Friendly Event, surveyed participating verrdgmsrted
overwhelmingly positive experiencesdimcrease to theibusinesses.

1 New Outreach to Lower Income and Latino Communiti€ornerstone Community
Housing ad Centro Latino were both key in our outreach this summer to lower income
and latino communitiesWe attended Cornerstone Housing summer picnics and
distributS R [ ¢ 5 Q ®f-eFeNMIBUS paRdestto encourage participation from various
neighborhoodsHandbills for the Friendly event were printed in both Spanish and
English and distributed in all back to school packets for Adam,(Arts & Technology
Academy)andthe Family Schogheighboring schools to the even@entro Latino
invited the ESS coordinator to share at the young adult mentor group, which catalyzed a
new method of presentation using full color photos to engage a younger audience.
Communicatiorwith Centro Latino has been sustained by fostering a relationship on
social media platforms.

1 Partnership with Zero WasteThis was the first Eugene Sunday Streets that attempted
to be Waste FreeCity of EugenéWaste Prevention Staffartnered with Sundy Streets
in providingeducational materialincluding gpurchasing guide to help make smart
purchases of compostable servaare,for all food vendors prior to the Friendly event.
During the event, eacAct|V|ty Centelhad sets of compost, recycling atrdsh bins and

. P s T A, : disposal of wastevasencouraged and

& guided ty amaster recycler and trained

volunteer. Sunday Streets Friendly was

the trial of zero waste implementation.

We used this event to launch a campaign

with the goal of makig future Eugene

SundayStreets waste free.

Master Recycler Barbara helping participants compost their w
at the 2015 Friendly event

1 Collaborationwith EUGun! ¢ Eugene Sunday Streets workeith the newly rebranded
Eugene Cultural ServicBsvisionprogram calledeUGun! for the fifth yearon publicity
of the Sunday Streetsvents, and coordination of the &ey Squarand Friendly Park
Activity CentersThey providegrogramming andunding fortwo stages (one at each
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event) with alineup of musical acts and stage crew. BEui@ alsobrought in new

features likethe NOW!pop-up stage which proved to ba hugehit on the Downtown

route, featuring 20 minute sets from local belly dancers, poets, singer song writers, and
a magician. Both ESS events were listed irBd@un! SummerPassport that was
distributed widely througbut the city.

Background

In 2011, Eugemjoined the national movement to hold Open Streets events across the nation.
9dzZaSyS {dzyRIFIed {UGUNBSGa Aa Y2RSEtSR FFOASNI . 2320t
miles of streets. There are dozens of Latin American cities that also use thets $treactive

recreation on Sunday mornings.

The Open Streets concept is a perfectfor Eugene It higHights Eugene as a bikeable and
walkable city. Smadind mediumsizedcities around the coumy look to Eugene as an
innovative leadethat expetiments with new ideas.Eugene Sunday Streets events have
become9 dz3 S ghBu@lsignaturewalking and biking eventsStrong partnerships needed to
implement the evergare formed based on the core values ofige transportation, community
spirit, envirmmentalism, outdoor recreation, public health, agdfety that are embodied in
Eugene Sunday Streets.

Eugene Sunday Streaiseswhath & RS & ONA 6 SR I uie wheredesi@eftsiadonga G NB S (i
the route have access to their homgsith a volunteer esca), but all others are restricted
from driving on the street. This creates a reasonablyfieg environment where people can
— feel comfortable playingn the street. In Bogota,

aL t20S5R 0 _K S {d&Y| colanbia, major streets are closed for this type of

and would love to see it atleast oncq o\ ant |n choosing a BdayStreets routeén Eugene

a month in our fair city And yes, | Lo , . .

. : the priority is lowtraffic, low-transit streets with
drive a car, but prefer the bike or . . .
, minimalnegative impact tdusinesses or places of
waf 1 A ¥ndriymous Survey ) .
Participant worship along the routeThis year Sunday Streets
Downtown worked to highlight and promote businesses

along theroute andSunday Streets Friendly successfully partnered with Friendly Stra&eMa
and Common Ground Gardém spotlight neighborhood hallmark€Routes may also feature
9dz3SySQa ¢2NIR Ofl aa oAOeO0ftS FILOAfAGASA G2 SR
safely every day.The route always includes open spaces or City parks to accommodate the
popularActivity Centers




Theprimarygoals of Eugene Sunday Streets are to:

Improve the health of Eugene resident

Reduce dependence anotor vehiclesby encouragg walking and biking
Increaseawareness of sustainable transportation options

Increase neighborhood livabili§ build community

Createnew opportunities for businessemvestingmoneydirectlyinto our local
econony

= =4 4 4 A

Program Activities and Outcomes

Sunday Streets Participants

This yearpver4,000 participants
% Downtown and3,100participants

% in the Friendly neighborhood
walked, biked, and rollednjoying
the two different Eugene Sunday
Streets routes Combined, K I (i Q &
roughly 1,40 more participarg
than thepreviously largesEugne
Sunday Streets events in 2013
| Eugene Sunday Streets was able to
- —— - — S reach out to a broader base of
Participants crossing Broadway & Jefferson at the 2015 Downtown Eve people who may not have
participated in the program otherwise through extensive outreach and relationship building
Theparticipant goal fo2015was at least 00, which wagasilysurpassedTheSunday
Streets Dawntown event was held on July 26t mild 72 @égree day satwiched in between
days of more intensheat. Goolerweather during the Downtown eventhichincludedlight
showers around 3pnmmay have deterred some people froattendingor staying for the
entirety of the event Additionallyi KS [ | Yy S /iréedaymission Gagoindid@diwhich
could haveaffected attendance andid affecttraffic on the route.There are many great events
presented in Eugene throughout the summer, whottuld create an oversaturation effect;
however, the consistency of Eugene Sunday Streets over the past five years has created a
growingcommunitythat looks forward to attendingconsistently eaclyear.
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The participant goal for Friendiyas 2,000and
was joyfully exceeded with over 3,100
participants largely due to the neighborho@d
active involvement in activity coordinatipand
promotion. The day of the event, Sunday
Septenber 20th was abnormally warm for late
September in Eugene. Temperatures reached S
degrees and the sun shone brightlyhis
weather worked in our favor and could be
attributed to the high numbers of participants : : ~
compared to other neighborhood eventie Performers taking advantage of the busy streets at the 2015
. ) L Downtown Eugene Sunday Streets
ESS coordinator was in communication wtike t
FriendlyNeighborhood Associaticeind route businessdseginning in the spring. This gave
ample time to work througlanyareas ofconcern and towardsollaboration.

Eugene residents enjed both eventsand Cly staff received many comemts from the
community onhow they would like to see moreugene Sunday Streedgents Downtown
participants and businessésat weresurveyed as well as Friendlyea Neighborsandbusiness
ownersoverwhelmingly requested theunday Streetegeturn to their neighborhoods.

Communication Goals

City of Eugenstaff usesEugene Sunday Streets as@portunityto reach Eugene residents
with messages around active transportation options, healthy livinghewd their

transportation toices impact our community and environmeiihese messages are delivered
throughseveral differenputlets, ircluding: newspaper, radio, printed material and in person
neighborhood relationship building. At the events, vendars given the opportunity t@ngage
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participants with activities promoting healthy, active lifestyle chomed active transportation.
The sgcific communicatiomgoak for Eugene Sunday Streets 2Mére to:

1 Recruit 6,000 total participants to walk, run, bike, skateboard, rolletegsade and roll
(including mobility devicg®) at Eugene Sunday Streets 20RAstuat 7,100 participants

1 Engage and inviteatino community members and le#come housing residents to
participate at the eventsActual:Outreachedo Cornertone Communrty Housingand
I SY i NRB [ thientgraraug wihahelmromotional materials and gainingew
volunteers angarticipants

1 Reach all area residents and businesses within a block of the designated Eugene Sunday
Streets route at least two times with Euge Sunday Streets messagirgctual:Met
with postcard mailingsjoor hanger distributionin person meetingss well as
additionalprint, radio and onlinenedia.

1 Placemajor media stories in area papers, newsletters, radio, and television outlets.
Actual: Exceedd. There were at leasiirty two earned media stories in a wide variety
of outlets That isoverdouble the amount of earned press fra2014

Overall, Eugene Sung&treets 2015hadgreat success meeting our communication goals.
Following $ an outline of the program orgach activities, and community involvement and
how they playedh part in reaching the primary and specific communication goals of Eugene
Sunday Streets.

Community Outreach and Media

The City of Eugene Transportation PlaignOffice has organized Eugene Sunday Streets since
2011 with growing participation and reliable media coverdge015 at least28 articles and

blog storieswere circulated abotithe Eugene Sunday Streets 2GMents (earned medianon-
paid). Media oulets included the Register Guard, Eugene Weekly, most local television
stations, radio stations, area blogs and web postings fcommunity groupsincludingGreater
EugeneAreaRders (GEARS)owntowneug.orgiEugene Cascades & Coast, and the University
of Oregon Please see the appendixwivw.eugeneor.gov/essreportgor a fulllisting. In total,
Eugene Sunday Streets 20drchased 6 Eugene Weeklbyint adsat the casponsorship rate,

17 Facebookadvertisingboosts, and radio advertising withdsfferent local stations. Many

more stories in neighborhood and community newsletters avéaaptured in this accounting.

In 2014 there were over one million media impressions. 2015 Eugene Sunday Streetsidlew
number away with over 4.5 million media impressions during the 2015 summer season.



http://www.eugene-or.gov/essreports

Media Impressions

Theover 4.5 Million media impressiongere accrued
from the outreach, advertising and media hits. Our
donated ad space from Lane Transit Distaicne
generated over 2.6 million impressions in our
community, while our radio ads and interviews broug| Eugene Sunday Streets 2015 earne

We had oved.5 MILLION media
impressionsfor Eugene hday
Streets over the 2015 season.

about 707,000 impressions and our print ads and more than28 media hitsby working
articles earned us 653,000 impressions. We were alf closely with various reporting groups
to get truly great coverage of our community54 in the area.

million impressions, for only $9,800 in paid advertising.
We also utilized a donated ad space, earned media, email marketing and social media to get to
this large number for such a small price tag.

The following is a list of organizations that hedlggomote Eugene Sunday Street

Print, Television and Radio
Eugene Weekly Newspaper
Register Guard Newspaper
KRVM Radio

KDUK Radio

KLCC Public Radio
Cumulus Media

Bicoastal Media

KEZI Television

Eugene Outdoor Recreation Guide
KVAL Television

Internet and Online
City Council Newsletter
GEARs Newsletter

Y » —~ 1 A g
. | n‘\hvm%"i- == p——
In MOtlon E-NeWSIEtter . =, 9 T = i = s g 4 451‘;,\,‘"&: urxum:' T’i’;;:a
. e . :: "W({,M"#h,wf : ‘ [2 %8 r"v"" Down to Eart
Kidical Mass Website i i S o o s

DowntownEug.org
Safe Routes to School Website
WeBikeEugenerg

UO Public Policy Planning & Mgmt. Program  Tre common Ground Garden Bulletin Board
advertising the 2015 Friendly Neighborhood event.
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LYGSNYSG YR hyfAyS OBRuymartRyhts and Neighborhoods E

Friendly Area Neighiys Newsletter grint, Newsletter

online & Facebook) Smartrips: South Central Newsletter (print
Southeast Neighbors Newsletterrij, and online& Facebook)

online & Facebook) Facebook, Twitter & Instagram

There werehree Eugene Sunday Streets

@ communicationpieces printed ad distributed to
residents businesseand places of worshim

) each ofthe Sunday Séets area. Apostcardand a
| door hangemwere deliveredto each resident

I business, andhurchinside theevent route, along
- the route,andone block outside the routéor
each event. Additionally, lausinessspecific
informational email was sertb Downtown
businesses inviting them to pactpate in the
event and following up from conversations at
previous respetive meetingsThe two churches
inside each route received handouts, postcards
and phone calls ensuring their church traffic would
have safe access to and from their builditiys
day of the eventThe simultaneous Smartips
campaign aided advertisifgpth eventsby

I mentioning Sunday Streeta their three print
newsletters, eachmailed directlyto 6,360
Southeast and Friendly neighborhood households
andthroughtabling with event material at Sm@tipsneighborhoodactivities Around500
Eugene SundaStreets posters were posted amger 2,500 Eugene Sunday Streets handbills
were distributed throughout various venues, including: bike shimusl| grocerystores, other
local businesses and community ever@ser talf were printed in English and Spanighich
were used for back to school packets and neighborhowatleach.Lane Transit District (LTD)
sponsoredlO large ads on the outside of the buses and 110 posters inside the tuseg the
summer to publicize both eventas well asadio box ad (spa@ on the box just behind the
driver)for the Friendly eventThiswas the first summer to try Concretadphic®) large sticker
signs which adhered tthe sidewalkat sevenocationsdowntown andthree in the Friendly
Neighborhood. Concrete Graph@eere both eye catching and inspiring. The downtown

Concrete graphic advertisement for the downtown evi
in front of Sizzle Pie.
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business owners, inspired by use of sidewalk space for advertisiegsed their own sidewalk
chalk campaign after Sunday Streets debuted the downtown ads.

Yard signsvere distributed along the Sunday Streets raafm the public rightof-way) aweek
before each event. Yard signs from previous years wereseel with new stickers to update the
location and dates in order tsave money and help meet our event sustaifigbgoals Large
over-the-streetbanners were placed across major intersecti@wvntownthe three weeks
leading up to each evelfthese are permitted through the City of Eugene)

dad TFI @F2NRGS Ll Around870 flyers printed in Spanish and English were
Sunday Streets is seeing in the | distributed to elemetary schools in the Friendly
downtown area with somuch Neighborhood. An additional 730 Spanish/English flyers
activity! This highlights thenany | were distributed at outreach evenendwereincluded in
great businessedowntown and | the Smarfrips; SouthCentralneighborhooddeliveries.
a&K2dzZ R 6S Yy Iy Shane McRhodes with Safe Routes to School thas

¢ Rick Mowdayparticipant point person for the 4J school distributiaf flyers.

2015 Sunday Streets Participant

Physical Activities

One of the main goals of Eugene Sunday Streetshelpimprove the health of Eugene

residentsby increasingarticipanstphysical activity levelsThe City of Eugene is& 1 Qa a2 9SH
City.[ S Qa is taen@itlrl program begun by First Lakljchelle Obamato solve the

epidemic of childhood obesity within a generation. As & (i Q & City, 2h@ Sitil of Eugene

aimsto help youth lead healthier, more active lifestyksoughout the year. Eugene Sunday
Streetsoffered two opportunltlesto dothis.

B A

I Eugene Sunday Streets allows
everyone to experience active

; transportation by getting out on foot
or wheels to enjoywo different car
free routes throughout the summer
but that is only part of the

' commitment to physical activity.
Physical activity programming is also
— incorporated into all of the activities

occurringin the parksand along the

Part|C|pants at the 2015 Frlendly event, including the Dari Mart Cow do  rgutes as part of the eventEach
Piyo led by instructoifsom Oakway Fitness
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vendor is asked to include an activity
componentto their booth. Examples from
this yearincludethe DemocratidParty of

Lane County holdinigula hoop conted,
andthe Emerald City Dragon Boat Racng
balanceball to simulate being on a paddle
board. In doing this, Eugene Sunday Streets
hopes to bean engaging and participatory
eventthat generates a continuing dialogue
versus a onetime experiential celebration.

] o _ Andrew Fisher, President of the Friendly Neighborhood Assor
The physical activities extended beyond juenlightening participants of the rich and quirky history of the

the vendorscommunity groups and Friendly Neighborhood

organizations offred free fitness classes and games to praebealthy movement anéngage
people who might not normally have access or interest in specific sports or classiegies
included: soccerslacklining, tree walks scavengehunts, yogadance,Pilates, martial arts,
kickboxing, hula hoops, Zumgamp rope, Pedal Power Musig bicycle traffigarden and a
variety of othergamesandactivities.A list of all activitie$or each eventan be found in the
Appendix By exposing participants to new formkpahysical fithess, Eugene Sunday Streets
hopespeople will take home these new experiences and apply them in their daily lives; by
walking to work, biking their kids to school or joining a gym.

Community Building/ Organizing

Eugene Sunday1gets worked with neighborhoodssociationsbusinessesand community
groupsto involve them in the planning and implementationesichevent. This community
organizing effort included outreach to residents and businessiested by the route.

Engaging neighbors, businesses, nonprofit organizations, and coitynguoupsis paramount

to the succes®f Eugene Sunday Streei&/orking closely to feature local resiis from each

route area in theActivity Centeprogramming for each open street event resulted in even more
successful Eugene Sunday Streets eventsallreeighborhood associations ran activity booths
at the events, resients threw garage sales and lemonade starmasl businesses offered
promotional deals, classes, and other specials to bring event participants into their\atere.
worked closely with bsiness owners to coordinate efforts and help promote their events and
specials happening on the day of the event. Neighborsvesicouraged to get involved

through a postcard mailing with ideas fioont yard activities.
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